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OBJECTIVES: This course would help students develop an understanding about the role of marketing 
channels, distribution and supply chain, key issues of supply chain and the drivers of supply chain 
performance. The course would acquaint the students with various concepts. 
 The channel system: Rationale for marketing channel structures, Composition of marketing channels, 

Channel Environment.                    (15 hours) 
 Distribution – Basic concept, Transportations, Inventory, Warehousing, Managing logistics.Concepts 

and importance of a Supply Chain (SC), Key issues of Supply Chain Management, Competitive and SC 
strategies, achieving strategic fit.                                           (15 hours) 

 Dynamics of supply chain: Supply Chain Integration, Push-based, Pull-based and Push-Pull based 
supply chain, Demand Forecasting in a Supply Chain, Managing inventory in SC environment: 
Transportation in SC environment.       (15 hours) 

 Strategic Alliances, Third party and fourth party logistics, Retailer- Supplier partnerships (RSP), 
Supplier evaluation and selection, Use of best practices and Information Technology (IT) in Supply 
Chain Management.                     (15 hours) 

 
SUGGESTED READINGS: 

1. Ayers, J. B. (2006). Handbook of supply chain management (2nd ed.). Florida: Auerbach Publication. 
2. Ballou, R. H., & Srivastava, S. K. (2008). Business logistics/ supply chain management (5th ed.). New 

Delhi: Pearson Education. 
3. Chopra, S., &Meindl, P. (2007). Supply chain management: Strategy, planning and operation (3rd ed.). 

New Delhi: Pearson Education. 
4. Coyle, J. J., Bardi, L. J., & Langley, C. J. (2008). The management of business logistics (7th ed.). USA: 

South-Western. 
5. Dornier, P. P., Ernst, R., Fender, M., &Kouvelis, P. (1998). Global Operations Management and 
6. Logistics: Text and Cases. New York: John Wiley & Sons. 
7. Mentzer, J. T. (2001). Supply chain management. New Delhi: Sage Publications. 
8. Monczka, R. M., Handfield, R. B., Giunipero, L. C., &Petterson, J. L. (2009). Purchasing and supply 

chain management (4th ed.). USA: Cengage Learning. 
9. Raghuram, G., &Rangaraj, N. (2000). Logistics and supply chain management: cases and concepts. New 

Delhi, Macmillan 
10. Shah, J. (2009). Supply Chain Management: Text and Cases. New Delhi: Pearson Education. 
11. Simchi-Levi, D., Kaminsky, P., Simchi-Levi, E., & Shankar, R. (2008). Designing and managing the 

supply chain (3rd ed.). New Delhi: Tata McGraw Hill. 
 

NOTE: The list of cases, specific references and books including recent articles will be announced in 
the class by concerned teachers from time to time. 
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